OUR MISSION

To prevent business practices that are anticompetitive or
deceptive or unfair to consumers; to enhance informed
consumer choice and public understanding of the
competitive process; and to accomplish this without unduly
burdening legitimate business activity.

OUR VISION

A U.S. economy characterized by vigorous competition

among produc ccurate
nformation, yielding high-quality products at low prices an

uraging efficiency, innovation, and consumer choi

g

OUR STRA C GOALS

1. Protect Consumers: Prg¢vent fraud, deception, and
air husiness-pratiices in the marketplace.

2. Maintain Competition: Prevent anticompetitive
mergers and other anticompetitive business practices
in the marketplace.

3. Advance Performance: Advance the FTC’s

performance through organizational, individual, and
management excellence.

Khan's FTC is all about “Fair” Competition
NOT Protecting Consumers

2015
 FEDERAL TRADE COMMISSION

In 2015, the FTC focused on:

* "vigorous competition,”

e "low prices,"”

e "burdening legitimate business activity" and,
e "protect[ing] consumers"

..and in 2017, it reinforced this
..and in 2019, it reinforced this

..and in 2020, it reinforced this

Our Mission

Protecting the public from deceptive or unfair
business practices and from unfair methods of
competition through law enforcement,

advocacy, research, and education.

2023
NP

Our Vision

A vibrant economy fueled by fair competitio

BUT Then Khan Came in and and an empowered, informed public.

discarded the FTC of Bush, Obama, and Trump

Our Strategic Goals

Consumer protection is GONE e ™™
Replaced with Khan's "fair competition.” 2. Protect the public from unfa methods of

competition.in marketplace and

promote(fair competition

3. Advance the FTC's effectiveness and
performance

Under Chair Khan, the mission of the FTC is all about big government and
social values like "fairness” rather than consumers.

Rather than advance true competition, Khan's FTC is seizing
government power to choose what businesses win and lose.

Net



